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1. ExXecuti ve
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Scottish Charity Regulator

Summar 'y

What motivates people in Scotland to support charities?

of Scottish Adults have
given money, time or

goods to a charity in the
last year

The top reasons the Scottish Public gave for giving to
a charity were:

Their cause

g‘b is important
@ - They can be trusted
< D
D (o

Their values, beliefs
and/or interests

A personal connection
with the charity

Respondents asked to name top three reasons for donating

(Base: Scottish public who have given to charity 933)

(Base: Scottish public 1,010)

When given no prompting, the
Scottish public viewed transparency
as the quality that would most
inspire trust in a charity

FRS

Unprompted
(Base: Scottish public 1,010)

And even when given a G(g
range of options to :
choose from, being
transparent about the
charity’s impact and
use of funds was
important for perceived
trustworthiness:

) (=

Respondents asked to

Seeing a positive impact
made using donations

) (o

Being open with accounts and
internal processes

Knowing how much of a
donation goes to the cause

Seeing what the charity

has achieved
...feel knowing that the
charity is independently
regulated is important for
trustworthiness

Knowing that the charity is
independently regulated

Having open access

name three options most
likely to increase perceived
trustworthiness

(Base: Scottish public 1,010)

G JID
oD

to the charity’s accounts

Knowing the charity is well run

The principles that a charity should embody:

Honesty
Motivation Transparency

Committed Volunteering
Trustworthy people
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How the Scottish public would communicate a charity’s trustworthiness:

Registered as charity Communicate Clearly
Display charity number where the Testimonials communicate Open door
money has gone mission days

Branding T Logo

T-shirts
Van graphics Easy to

/ N—_— cancel
gﬂ% subscription
ot | ) B5

Lm J@ , &7

(L l ActlyfeI on g iSafeguards l Avoid using guilt
social media and checks to raise funds





























































































































































